DO YOU REALLY
KNOW YOUR BRAND?

Not the logo.
Not the color palette.
The personality people meet online.




YOUR BRAND IS
ALWAYS
COMMUNICATING.

B Through its words. B Its choices.

B Its rhythm. B Even through
what it refuses
to follow.




INtrovert.

HOW DOES YOUR it
BRAND SHOW S0ld
UP ONLINE? i

Underdog.
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Ntroverts

IF YOUR BRAND
IS AN INTROVERT...

't thinks before it speaks. Chooses depth
over noise. And doesn't chase every trend.
But sometimes, it should surprise us.

Say something bold.
Show a little more.
Break your own pcattern.

Quiet doesn’t mean predictable \
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IF YOUR BRAND
IS AN EXTROVERT...

It grows through people, reactions

and conversation. It responds quickly.
Creates momentum.

And malkes people feel included.

But not every moment needs an audience.

Slow down.
Share something honest.
Let people come closer.



Diplomat-

IF YOUR BRAND
IS ADIPLOMAT...

It sees tension without feeding it.

It listens. Finds common ground.

And chooses its words carefully.

But sometimes, diplomacy needs clarity:.

Take a position.
Say what you believe.
Stay kind, not neutral.

Kind doesn’t mean vague.
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Bold is clarity with courage.
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IF YOUR BRAND
IS BOLD...

It gets noticed because it kKnows
what it stands for. Strong ideas.
Short sentences. Decisive visudls.

But bold doesn’'t have to meaon loud.

Make your

strongest statement
in the calmest
possible way.



Not every experiment needs to work.

EXpermenters

IF YOUR BRAND
IS EXPERIMENTER..

It treats social media like a lalboratory.

It tests formats. Tries new ideas.

And learns in public. But experimentation
doesn't mean randomness.

Show the test that failed.
Share what changed.

Try again.



FOUCOLOI s

IF YOUR BRAND
IS EDUCATOR...

It tums knowledge into something people can use.
It explainsCreates structure.

And makes complicated ideas feel clear.

But teaching shouldn't feel like a lecture.

Ask more questions.

Admit what you’re still learning.
Let your audience discover
with you.

Good teaching makes people

feel capable, not behind



UNnderdogs

IF YOUR BRAND
IS UNDERDOG...

It didn’t start with the biggest budget,
audience or advantage.

It earns attention through honesty:.

Builds trust through progress.

And gives people a journey worth following.
But struggle shouldn’t become the entire story.

Celebrate the small win.
Show how far you’ve come.
Keep moving.

People don’t only follow winners.




Which one care vou?
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https:/scintillating-toffee-95c4da.netlify.app/



KNOW YOUR TYPE.
THEN BREAKIT.

Your brand persondality should guide you, not limit you.



